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Primary Mark

A logo Is a visual representation or symbol that fulfills several important functions for a company or
organization. A logo serves as the visual Image of a brand or organization, playing a crucial role in
generating recognition, trust, and differentiation in the minds of consumers. [t encapsulates the
essence of a brand and communicates its identity, values, and mission. A well-designed logo can be
a valuable resource for building and promoting a successtul brand.



Primary lcon

A design icon, often simply called an "icon, " is a graphic symbol or small image that
represents an action, object, concept, or function in various user interfaces, such as software,
mobile apps, websites, and even physical products. [cons have specific functions and purposes
in design. They simplity complex concepts, save space, and contribute to the usability and aesthetics
of a design, making them a fundamental component of modern digital and graphic design.
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Clear Space Requirements

Clearance requirements for a logo refer to the minimum empty space that must surround it to
ensure Its visual integrity, legibility, and impact. These clearance guidelines are crucial for maintaining
the logo s visibility and preventing it from appearing cluttered or overcrowded when used in various

applications. Here's how clearance requirements for a logo typically work.
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Cream Cooler Weathered Clay Deep Olive Gray Medium Gray Black Light Gray Med White

Hex Color: #C3BEAA | Hex Color: #A79C82 Hex Color: #D65ESE Hex Color: #353535 Hex Color: #000000 Hex Color: #DDDDDD | Hex Color: #FFFFFF

RGB: 195, 190, 170 RGB: 167, 156, 130 RGB: 105, 102, 90 RGB: 53, 53, 53 RGB: 0,0, 0 RGB: 221, 221, 221 RGB: 250, 250, 250

CMYK: 24, 20, 33,0 CMYK: 36, 33, 51, 2 CMYK: 56, 49, 60, 23 | CMYK:69,63,62,57 || CMYK: /75,68,6/7,90 | CMYK:12,9, 10,0 CMYK:0, 0,0, 0
Warm Charcoal Muted Sage Blue Slate Burnt Umber

Hex Color: #2F2F2E Hex Color: #/F8A79 Hex Color: #6D/A84 Hex Color: #8A5A3B
RGB: 47,47, 46 RGB: 127, 138, 121 RGB: 109, 122, 132 RGB: 138, 90, 59
CMYK: 69,63, 064,62 || CMYK: 52, 36,53, 7 CMYK: 61, 45, 39, 8 CMYK: 35, 63, 80, 25

Primary and Secondary Colors

In design and color theory, primary and secondary colors are fundamental concepts that help create
and understand color relationships. They form the basis for mixing and harmonizing colors in various
design disciplines, such as graphic design, interior design, and fine arts. An explanation of primary and
secondary colors follows. Understanding the relationships between primary and secondary colors Is
essential In color theory and design.
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Monochrome and Revered

When designing a black and white logo, special attention must be paid to the balance of elements,
contrast, and overall visual impact. The absence of color emphasizes shapes, lines, and composition,

making It crucial to ensure the design effectively communicates the brand's identity and message.
In short, a well-executed black and white logo can be a powerful tool in brand identity design, offering
versatility, timelessness, and simplicity that can make a lasting impression on consumers.



Gibson Thin
ABCDEFGHI|KLMNOPQRSTUVWXY/
abcdefghijklmnopgrstuvwxyz

123450/3890

This font is primarily used for design.

Gibson Regular This font is primarily used for the web.

ABCDEFGHIJKLMNOPQRSTUVWXY/Z
abcdefghijklmnopqrstuvwxyz
1234567890

PERMANENT MARKER PRO This font is primarily used for web and design.
ABCDEFOHITKLMNOPARSTVVWXYZ

ABCDEFOGHITKLMNOPARSTVVWXYZ
123%S67?8%960

STORICA HEAVY HAND This font is primarily used for accent design.
ABCDEFGHIJKLMNOPQRSTUVWXY?Z

ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890

Primary Word Processing

lypetfaces are a fundamental part of typography and are used to achieve visual consistency and versatility
in design projects. They are a set of related typographic styles and variations that offer designers
a wide range of options for creating visually appealing and consistent typography. They are a
valuable tool for achieving brand consistency, visual hierarchy, and overall design excellence.
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10226 Georgibelle Dr, Garage #1.5 Suite A
Houston, TX 77043

281.639.4513 | hello@asaphstable.com

Tyler Newberry
Founder

10226 Georgibelle Dr,
Garage #1.5 Suite A
Houston, TX 77043
281.639.4513
tyler@asaphstable.com
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CONNECT WITH US o
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EMAIL: HELLO@THATSACONCEPT.COM —
TELEPHONE: 832.798.4037

'
SCHEDULE A MEETING: \
CALENDLY.COM/THATSACONCEPT

FOLLOW US ON

FACEBOOK REDDIT
YOUTUBE QUORA
WHATSAPP SKYPE
INSTAGRAM LINKEDIN
TIKTOK PINTEREST
TELEGRAM YELP
SNAPCHAT GOOGLE

TWITTER CALENDLY
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